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Media outreach / Facebook


· Create press releases; email them to press and interested groups; follow up

· Soliciting grant applications

· First press release and email due Jan 15 (template available)

· Students should contact school newspapers ASAP – visit in person 

· Follow up with a visit, phone call or email

· Announcing winners and upcoming ceremony

· Mid March – about one week prior to ceremony

· Announcing winners and describing ceremony (add photos & quotes)

· Within one week after ceremony

· Be available to help grant award winners with their press releases

· Ongoing

· Photograph projects when possible

· Ongoing – it may be nice to have a photo to go out with the press releases

· Post Facebook page entries weekly (or more often)

· Ongoing January-April

· Work with Webpage News Update Administrator

Please read this document first:

Why and How to Publicize your Project.doc (Created for Grant Recipients, but valuable)

Advertise Grant Availability – the single most important committee task

Compile Email List of interested groups and newspapers. (Update “Master Email List” provided.)

Create templates for: email, press release, and online submission. (See examples provided.) Note: If you choose to cite a sponsor, please use wording that they have approved. Also, please note application due date, basic criteria for funding, website name, and info@carmelgreenteen.org email.

Create PERSONALIZED emails and press releases for each group. Do not send out one mass email to everyone. Individual emails take more time, but the mass emails do not work. It is OK to copy and paste virtually the same email text into a new message and send individually to people. It is OK to create one email to send to all scouting groups at once, and another one to send out to all student councils, but please note that Carmel Clay Schools directs outside emails straight to SPAM if they are sent to more than a handful of recipients. Also, reporters truly respond to individually addressed emails more than the generic “Dear Editor” ones.

Send out Grant Availability emails to groups in mid-January, and then another one saying that they are still available on approximately February 1 and 15.

Send out Grant Availability Press Release in early February, and again in mid-February. In mid-February, maybe do a letter to the editor for the local newspaper’s community section. Reporters want to do personal stories rather than an advertisement for our program, so when time allows, call a handful of the reporters directly and ask if they are interested in highlighting your group or one of you in a story. Is there a photo to include? How can this be made more interesting and personal? Perhaps you can use the angle of being a previous grant winner and choosing to volunteer to award grants because the process was fulfilling to you. Think of any sort of idea that makes for a human interest story and ask the reporter to please mention the name of the website and the fact that grant applications for new projects are due February 29.

Advertise Grant Ceremony – before and after

Once grant awardees are chosen, create a press release inviting press to the event.

Once event takes place, write a press release and choose a photo to send out. Also, be available to help the grant awardees with their press releases. Take photos as necessary. Share with Facebook and Website committees.
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